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The ultimate rendezvous tees up

BY BRAD BROBERG
Conrrthuting Writer

Inside the ropes separating the spec-
tators from the players, the US. Open
Championship is all sbout golf. The tra-
dition, passion and prestige are palpa-
hble as 156 players compete on a course

% Open Championship at Chambers Bay.

§
» CLOSER LOOK

CHAMPIONS PAVILION
TABLE PACEAGE
‘When: June 15-21

‘Where: 2015 LLS. Open
Championship at Chambers
Bay In Untversity Place

SILVER BIRCHES + KREATE RENDERING

*Everything is temporary,” she said.
;F}h‘}o: building a city for a weele”
sembled and disassembled by a
5 p of contractors, the struc-
tures short-lived because the ULS.

Open medees to a different golf course
every year” The tournament has been

If any business gets done during the
tournament, that would be gravy. The
real focus is on building relationships
with clients and rewarding employeces
by giving them an expericnce they’ll
never forget, Lyon and Boulanger said.

“You try not to talk business unless
clients bring it up,” Lyon said. “You're
there to have a good time, not give a
sales pitch.”

The private tents come in two siz-
es — the 50-by-50-foot space Kidder
Mathews reserved, and a 30-by-30-
foot space that seats 40 and costs
$130,000 for the week.

Despite the price tag, the private
tents — the USGA won't say how many
- sold out by March.

“At most U.S. Opens, we still have
tents to sell in April (but) we don't have
as much space to put up as many tents
here,” Griffin said.

With space at a premium, Cham-
bers Bay will feature the U.S. Open's
first two-story hospitality facility, the
Puget Sound Suites and Pavilion.

This glass-facade structure con-
tains 28 private suites, according to a
rendering. Each suite seats 20 guests,
comes with 30 daily tickets and costs
$118,000 for the week - although in
this case the price includes food and
drinks. The facility also includes a
shared space with 18 reserved tables.
Each table seats 10, comes with 15
tickets and costs $61,500 for the week
including fiond and drinks.

The final hospitality option is the
Champions Pavilion, a shared space
where a reserved table for 10 people
plus 15 tickets costs $40,500 for the
week — including food and drinks.

chosen and prepared with a single poal Price: $40.500 per table, plus The USGA also makes suites avail-
— to give the word's best golfers their tanes ahle om a daily hasis — with practice
toughest challenge of the year. Amenities: rounds Monday through Wednesday

Outside the ropes, the US. Open » 15 tickets per day Openwould finally wed here, Jeff | costing less than the championship
is all about corporate hospitality. The » Resenved table with Lyon, CEQ of Kidder hews com- | munds Thursday through Sunday.
fixndd, drinks and screens are fit for roy- seating for 10 In the mercial real estate, afl in. A pri- Mational companies usually take
alty as companies reward employees, pavilion vate hospitality tent besidehe 18th tee | about 40 percent of the hospitality
thank customens and court prospects » Complete breakfast that seats 80 and comes wit dai- | space at a US. Open, with local and

by hosting them at one of the top busi-
ness rendemous in all of sports.

“The U.5. Open is up there with the
Super Bowl,” said Mimi Griffin, CEOQ

and lunch buffet, hors
d'oeuvres and open bar

» 7 daily VIP parking passes
» 15 pairing sheets dellvered

ly tichets costs $235,000 for the week
- not including the catering bill - but
the wow factor is priceless.

1 just thought this was something

regional businesses taking the rest.
‘This year, national companies are tak-
ing about half of the space because
there’s a “newness™ about the event

of MSG Promotions in Allentown, Pa., &;ﬂ;ﬁ;’;’&fﬂ we had to do,” Lyon said. “It's a great | that broadens its appeal, Griffin said.

which manages corporate hospitali- » Exclusive op nity way to thank clients and show them Mot only is the U.5. Open’s first visit
ty for the ULS. Open - including this to purchase co-branded our appreciation.” to the Northwest, but Chambers Bay —
year's tournament at Chambers Bay merchandise bearing To cushion the cost, Lyon con- | atrue links course with a seaside set-

Golf Course.

Located just outside Tacoma in
University Place, Chambers Bay will
become more than a golf course the
week of June 15-21. Work started in
March to transform three sites around
the course into catered encampments
of tents, suites and pavilions — 500,000
square feet of Hoor space for 280 or
s0 primarily corporate hosts who are
paying big bucks to the United States
Golf Association (USGA) to make a big
impression on their guests.

Like a Brigadoon full of bars and
buffets, though. it won't last long.

company name and logo
with the LS. Open logo.

» Corporate Identification
sign

» Computerized scoring
terminals avallable for use
by all pavilion guests

» Internet access at shared
business center

» Tedevision broadcast
coversge of the LS. Open
Champlonship

vinced three other companies that
waork closely with Seattle-based Kid-
der Mathews to share a private tent.
Patriot Fire Protection Inc. normally
doesn't do much corporate entertain-
ing, but the stars were aligned when
Lyon called, said Jim Boulanger, pres-
ident of the Tecoma mechanical con-
tracting compamny.

“It's our 25th anniversary as a com-
pany.” he said. “The UE. Open is the
bigpest sporting event that's ever
been in Washington. It's in our back
ward and this is a once-in-a-lifetime
opportunity.”

ting, huge dunes and just one tree — is
unlike any previous US. Open venuoe.

“It's a destination U.5. Open,” Grif-
fin said

Amyone stillom the fenee about pur-
chasing hospitality space at the U.S.
Open might not want to wait muoch
longer. With 12 weeks to go, the only
options still left were a limited number
of weekly and daily ($6,000-$11,500)
tables in the Champions Pavilion.

MSG's website states the US.
Open’s hospitality program has pro-
duced more than $150 million in total

revenues since 2001,



